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Note: ATTEMPT ANY FIVE QUESTIONS. ALL CARRY EQUAL MARKS.

Q4
Describe fundamental approaches 10 marketing management with appropriate examples.

(20)
Q.2
Describe the major features of marketing planning with gxamples.

(20)
Q.3 ,
Justify the need and importance of organizational structures of two different organizations with appropriate examples.

{20
.4
Describe the elements of control and its requirements that are essential for establishing control in an organization.

(20)

Q.5
Justify the significance of computers and computer-based information systems in the modern marketing management with

appropriate examples.

(20)
Q6
Describe the importance of research to marketing management in different organizations.
(20)
Q7
Discuss the relationship between employee performance and employee compensation with examples.
(20)

Q.8
What is meant by consumer pehaviour? Discuss major theories of learning with appropriate examples.
(20)



